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From the Editor- in- Chief

Winter2011
Volume	3,	Number	3Message from 

the President
Recently we took a look at the skill profile of a typical NaSPA member 

and confirmed what we already knew. There is some hard core expertise 
in NaSPA’s ranks! Many of our members have been with NaSPA since its 
birth in 1986. That means that as a minimum these members have 25 years 
experience. Unquestionably, many are “experts” in Information Technol-
ogy (I.T.).

People are willing to pay for this expertise in ways that may not be 
immediately apparent to our members. Our members should explore the 
possibility of being an Expert Witness or Expert Consultant in I.T. 

An Expert Witness testifies in court cases. He or she has knowledge 
beyond that of the ordinary lay person enabling him or her to give lucid 
courtroom testimony regarding an issue Information Technology that 
requires expertise to understand. Similarly, an Expert Consultant has the 
same specialized knowledge but does not necessarily testify in court. 
Both Expert Witnesses and Expert Consultants specialize in Expert Wit-
ness related work for law firms and provide services within their field of 
expertise.

So does it pay to become an Expert? You bet! Because of the demand and 
importance of their roles, Expert Witnesses and Consultants are paid well 
for their services. Typical fees range from $100 per hour to over $10,000 
per day depending on the nature of the engagement and the expert’s par-
ticular area of expertise, background, and credentials. For experts actively 
involved in litigation (arbitration, mediation, or trial), it is not unheard of 
to be compensated $100,000 or more per case plus expenses in complex 
cases. In complex litigation those hours really add up.

In any event, NaSPA constantly strives to stay aware of new ways to 
help NaSPA members find and keep gainful, fulfilling, and well compen-
sated employment. As the premier advocate for Information Technologists 
worldwide, NaSPA also endeavors to find new ways for its members to 
make the most of their unique talents and skills. This might be just such an 
opportunity. Mind you, I am speaking from experience folks. I make a lot 
of money as an Expert. Perhaps you can too.

If this sounds interesting, a good starting point would be the aptly named, 
Experts.com.  In addition to providing an interesting article in this edition, 
Experts.com is a new NaSPA supporter. For more information, check out 
the NaSPA page on Experts.com. You can even find me on the site. 

If you like what you see, consider joining Experts.com with your NaSPA 
discount. You can find more details in the ad on Page 9 of this edition.

Thanks for your loyalty and your continued membership - and best 
wishes for the holidays!

Leo A. Wrobel
Editor in Chief Technical Support Magazine
President, NaSPA, President@Naspa.com 

2 Technical Support | Winter 2011

http://www.experts.com
http://www.experts.com/Consultants/9109


 Winter  2011 Volume 3,  Number 3

The information and articles in this magazine have not been sub-
jected to any formal testing by NaSPA, Inc. or Technical Enterprises, Inc. 
The implementation, use and/or selection of software, hardware, or 
procedures presented within this publication and the results obtained 
from such selection or implementation, is the responsibility of the reader.

Articles and information will be presented as technically correct as 
possible, to the best knowledge of the author and editors. If the reader 
intends to make use of any of the information presented in this publi-
cation, please verify and test any and all procedures selected. Technical 
inaccuracies may arise from printing errors, new developments in the 
industry and/or changes or enhancements to components, either hard-
ware or software.

The opinions expressed by the authors who contribute to NaSPA	
Technical	Support are their own and do not necessarily reflect the official 
policy of NaSPA, Inc. Articles may be submitted by members of NaSPA, 
Inc. The articles should be within the scope of host-based, distributed 
platforms, network communications and data base, and should be a 
subject of interest to the members and based on the author’s experi-
ence. Please call or write for more information. Upon publication, all let-
ters, stories and articles become the property of NaSPA, Inc. and may be 
distributed to, and used by, all of its members.

NaSPA, Inc. is a not-for-profit, independent corporation and is not 
owned in whole or in part by any manufacturer of software or hard-
ware. All corporate computing professionals are welcome to join NaSPA, 

Inc. For information on joining NaSPA and for membership rates, see 
www.NaSPA.com.

Notice: You have received this email because you are a member of 
NaSPA http://www.NaSPA.com, the Network and Systems Professionals 
Association, Inc., or a subscriber to Technical	 Support magazine. NaSPA 
believes this publication to be of value to you and your career. If you wish 
to opt-out and not receive this magazine in the future or would like to 
change your delivery address, please send an email with your request to 
Customer Care, customercare@NaSPA.com.

All	product	names	and	visual	representations	published	in	this	magazine	
are	the	trademarks/registered	trademarks	of	their	respective	manufacturers.

7044 S. 13th Street, Oak Creek, WI 53154-1429.

NaSPA Mission Statement:

The	mission	of	NaSPA,	Inc.,	a	not-for-profit	organization,	shall	be	to	
serve	as	the	means	to	enhance	the	status	and	promote	the	advance-
ment	 of	 all	 network	 and	 systems	 professionals;	 nurture	 member’s	
technical	 and	 managerial	 knowledge	 and	 skills;	 improve	 member’s	
professional	 careers	 through	 the	 sharing	 and	 dispersing	 of	 technical	
information;	 promote	 the	 profession	 as	 a	 whole;	 further	 the	 under-
standing	 of	 the	 profession	 and	 foster	 understanding	 and	 respect	 for	
individuals	within	it;	develop	and	improve	educational	standards;	and	
assist	in	the	continuing	development	of	ethical	standards	for	practitio-
ners	in	the	industry.

NaSPA	serves	Information	Systems	technical	professionals	working	
with	z/OS,	OS/390,	MVS,	VM,	VSE,	Windows	Operating	Systems,	Unix,	
and	Linux.

FEATUrES

 4 Becoming an Expert Witness in Information 
Technology
By	Leo	A.	Wrobel	and	Sharon	M.	Wrobel,	Eddie	M.	Pope,	Esq.

ArTICLES

 8 Technology Sales People: What Do You Really 
Want? 
By	John	Baker

 11 CDW Partner IlliniCloud Deploys Big Technology 
for Small Schools
By	Craig	D.	Dingwall

 15 Authentication – Antidote to Phone Hacking
By	Andy	Kemshall

 18 As Computer Crime Gets More Complex, Crooks 
Don’t Always Get Smarter
By	David	P.	Mowery

DEPArTMENTS

 2 President’s Letter

 21 NaSPA Services Directory

Call 414-908-4945, Ext. 116 or
e-mail NaSPA_membership@NaSPA.com 

for more information.

Join NaSPA now!

3 Technical Support | Winter 2011 www.NaSPA.com



technical support | article

Becoming an Expert Witness in Information 
Technology

B y : 	 L e o 	 A . 	 W r o b e l 	 a n d 	 S h a r o n 	 M . 	 W r o b e l , 	 E d d i e 	 M . 	 P o p e , 	 E s q .

Over the past 25 years, NaSPA has amassed a huge library of 
technical articles, publications, magazines and expertise. One 
need only join NaSPA to log in to one of the largest Information 
Technology around, all free and available for immediate down-
load. NaSPA also has another repository though: Its Members. 
Many of NaSPA’s members have been around since the begin-
ning in 1986. While sometimes gray in the hair or long in the 
tooth, these members are repositories in their own right, and 
can provide invaluable insights and expertise to the Information 
Technology profession. Many came “up through the ranks” and 
made numerous career transitions from Mainframe, to LAN, to 
Internetworking, to Telecommunications, to Cloud Computing. 
These NaSPA members are now seasoned, often executive man-
agers… but with technical roots and experience that spans their 
years in the profession.

This article describes how NaSPA members can put their 
years of expertise to work as experts in court cases that involve 
Information Technology. If you have what it takes, and harbor 
the skills in this article (which go beyond technology) it is pos-
sible to earn $300 hr. or more in legal cases that involve infor-
mation technology, patent disputes and other issues. Have I got 
your attention now? If so, read the following guidelines and see 
if a role as an expert is for you. We have included input from 
personal experience, from a lawyer friend of ours named Eddie 
Pope whom some of you remember from previous articles, and 
from a 17 year old organization called, appropriately enough, 
Experts.com.

What Do Information Technology Experts Do?

While lawyers are important in any legal action, experts 
also play a major role in the U.S. judicial system. While both 
plaintiffs and defendants make extensive use of expert witness 
testimony, engaging the right expert is no small matter when 
millions of dollars may be at stake.

If you interview with a law firm as a potential expert, obvi-
ously they will check your background, experience, degrees, 
licenses, certifications, and employment history. They will 
also look at where / if you have testified before, for whom, and 
whether other law firms have used you. Be prepared to provide 
references. Most important, it is essential to convey your ability 
to communicate to a non-technical audience, for example:

 ▼ If you are known on the speaking circuit, that is one 
indication that you are accustomed to speaking in front of 
large crowds. That’s a plus.

 ▼ If you have assisted law firms in the past, chances are 
you are comfortable under the pressure of the courtroom. 
This is also a plus, although arguably an Information 
Technology (IT) manager facing down a tight-fisted 
corporate financial controller on funding for a large project 
faces down similar pressure.

 ▼ If you are published, this will indicate to the law firm 
that you know how to organize a pattern of thoughts 
into coherent and concise conclusions. This is a great 
argument for writing another article for Technical Support 
Magazine, isn’t it? Also, consider all the persuasive 
writing you have done over the years on business plans 
and funding requests!

 ▼ If you have been a manager in Information Technology for 
a long time, you can unquestionably communicate with 
executives that have busy schedules and short attention 
spans. This means you can, with some training, do the 
same with judges and juries when opining on your area of 
specialty in I.T.

You are already probably satisfied with your technical skills 
and abilities or you would not be interested in putting them on 
display in a court case. If you are, consider the following traits 
that can get you hired:

 1. Personality
An experienced witness is not only competent in his or her 

profession but also has a congenial personality. A judge or jury 
that does not like a witness will develop an unfavorable impres-
sion of them that could prejudice the whole case.
 2. Trustworthiness

It’s difficult for a law firm to measure trustworthiness. It is 
possible, however, for a good potential expert witness to exhibit 
the impression of trustworthiness. One component is reputation. 
If you are known for any reason a judge or jury may be more 
at ease with taking your testimony at face value. Even extracur-
ricular activities might come into play. A recognized personality 
like a former Dallas Cowboy or New York Yankee might just 
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be noteworthy enough to be more believable, even if this aspect 
of their life is only tangential (at best) to their purpose for tes-
tifying. While you are most likely not THAT well known, there 
is another argument to be made here about the importance of 
speaking and publishing. If you have done so, even if it is just 
writing for this magazine, put that on your CV and make the law 
firm aware of it.
 3. Intuitive Awareness

An expert must “fit” with the primary lawyer like Bud Abbot 
fits with Lou Costello. We are not insinuating that one turn the 
court into a comedy forum. As with any famous comedic team 
however, one member should always be ready for the “set up 
line” broached by the other member. Here is what we mean.

Ed Pope was once responsible for hiring an expert witness in 
a telephone case in Florida. This was a utility case, where testi-
mony is usually pre-filed. As part of the routine introduction of 
his testimony, Ed asked him if he had any corrections. (He knew 
that there were some “nits” that needed correction.) As he went 
over those changes he asked the follow-up question, “Are there 
any other changes you need to make to your testimony?” obvi-
ously thinking the answer would be “no.” However, the wit-
ness said “yes,” and then, to his surprise, changed some material 
parts of his testimony. It turns out that one of the experts on the 
other side had pointed out some errors in the expert’s calcula-
tions and he “corrected” them on the stand. Of course, Ed had to 
maintain a poker face and act as though he knew of all of those 
changes. The final results turned out to be very much against his 
client’s position. So what’s the moral to this story? In addition 
to preserving YOUR trustworthiness, think of the lawyer’s too. 
Be aware of the situation. If you change your opinion – let the 
lawyer know AHEAD of time! 
 4. Honesty

Like trustworthiness, this is a tough one and there is no substi-
tute for checking references along with other due diligence. The 
lawyer conducting the interview with you will also draw upon 
gut feelings. After all, when you go buy a car you formulate on-
the-spot impressions not only about the car but also about the 
sales person. The lawyer can, and probably will make a trust / 
no trust decision about you in the same way, and quickly. After 
many years in the legal profession a lawyer learns what double 
talk sounds like so don’t try the snow job. DO come armed with 
hard facts and present them candidly so the lawyer can form a 
more complete assessment of your honesty.
 5. Humbleness and “Open” Demeanor

People do not like to be bombarded with the “expertise” of 
others because it makes them feel less intelligent or that the 

person is “showing off.” Therefore, some of the most effective 
witnesses are those who can project expertise and authority on a 
subject without putting people off or making them feel belittled.
 6. Credibility

While any expert's opinions must be reliable, your opinions 
must also be believable. Any conclusions must be based on 
generally acceptable standards in the Information Technology 
field. Proof may come from offering up treatises on the subject, 
articles in trade journals or the testimony of peers. However, 
more than simply citing standards, you must distinguish your-
self by being able to fill the gaps between the facts the court 
is examining and the resulting conclusions. An expert must be 
able to explain precisely why, under his or her methodology, 
an avocado is not a pear. You should be a person who is truly 
able to give the judge or jury a crash course on the subject in an 
engaging way that holds their attention. Ed believes this point 
is more important than ever today:

“The law requires judges to be ‘gatekeepers’ with regard to 
expert witnesses. This role arose out of the idea that there was 
a lot of ‘junk science’ being presented in American courts. It 
was believed that it was possible to have any position supported 
by a so-called expert. As a result, the U.S. Supreme Court and 
several other courts and legislatures established standards for 
expert testimony based on science.”

Bottom line: It is now harder to get experts past the initial 
review by the judge. Ed further cites a case in Texas in which a 
doctor with many years worth of surgical expertise and who also 
taught what he knew at a local medical school. He was rejected 
as an expert witness based on the fact that he had not performed 
the specific operation in question in many years.

So Who Makes The Best Expert?

In the final analysis, it’s all about communications. In this 
regard don’t make the mistake of communicating ONLY like an 
IT person. Consider the outside consultants your boss hires for 
example. They are most often hired not for their technical abili-
ties but for the ability to communicate those abilities. 

Get Used to Communicating Based on Who Your Audience Is

A good consultant communicates with his or her audience 
depending on who they are. A good expert witness should do 
likewise. For instance, when communicating with systems pro-
grammers, an Information Technology consultant will often use 
flow charts. That’s because this is how programmers are accus-
tomed to thinking. When communicating with executives, they 
might use PowerPoint or GANTT charts. That’s how executive 
brains are wired. When communicating with lawyers, our firm 
for example actually drafts (but does not file of course) pleading 
documents. We operate in this manner because our experience 
has shown that when you verbally explain a highly technical 
topic, lawyers often just don’t get it. When we style the same 
explanation as a pleading however – they do! So why is this 
subtle change so effective? First, we suppose because that’s just 
how lawyer brains have been wired. Secondly, the attorney gets 
to see the arguments in a form closer to what the judge will see. 
It helps them better compute their chances. Finally, (to avoid the 

It all comes down to 

communication skills.
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appearance of only picking on the lawyers) part of the change 
probably rests with us experts. By styling a highly technical 
issue as a pleading, we inadvertently “dumb it down,” explain it 
better, and communicate it better – the same critical things we 
suggest to you in this article! 

Summary and Conclusions

Only one thing is certain: if one side hires an expert, the other 
side will also. Hence, we have the inevitable “battle of experts” 
so common in litigation today. Reflective of this reality, the 
most successful expert witness not only has knowledge which 
is unsurpassed in his or her profession, but also the appearance 
of objectivity, earnestness and charisma to convey that expertise 
to non-technical persons. Hopefully this article has been helpful 
in identifying the elements of expert selection that can influence 
juries and ultimately win trials.

Can you take your years of NaSPA experience and parlay it 
into a lucrative second career as an Information Technology 
expert witness? Of the tens of thousands of members NaSPA has 
served over the years we have to believe the answer for many of 
you is “yes.” If you think you might be one of them, take a look 
at Experts.com as a good starting point. NaSPA President Leo 
Wrobel is an experts.com member. You can see his consultant 
profile here and his expert profile here for a better idea.

As NaSPA’s newest sponsor, Experts.com has an ad in this 
edition of Technical Support with links to their web site. We 
have also arranged a 20% discount on expert.com services for 
NaSPA members looking to put their expertise to work in a 
whole new way. You will need your NaSPA member number to 
get the discount but visiting the site is free. Isn’t this yet another 
good reason to join NaSPA?

Leo A. Wrobel has over 35 years of experience with a host of firms engaged in banking, manu-

facturing, telecom services and government. An active author and technical futurist, he has pub-

lished 12 books and over 800 trade articles on a wide variety of technical subjects. A sought-after 

speaker, he has lectured throughout the United States and overseas and has appeared on several 

television news programs. Leo is CEO of two Dallas-based consulting practices, TelLAWCom Labs 

Inc. and b4Ci. Inc. See www.tlc-labs.com and www.b4ci.com. Leo is also President of a 25 year old 

Milwaukee based not for profit, the Networks and Systems Professionals Association. www.naspa.

com For additional information on Leo call (214) 888-1300 or email leo@tlc-labs.com.

Sharon M. (Ford) Wrobel Sharon was a major content contributor to Leo’s 2009 book “Business	

Resumption	Planning	Second	Edition” © Taylor Publishing Inc, and was co-author of Leo’s 

latest book “Disaster	Recovery	for	Communications	and	Critical	 Infrastructure” © 

2009 Artech House Books Inc. She has published dozens of trade articles for various publications. 

Sharon attended the University of Maryland and El Centro College in Dallas where she trained as a 

registered nurse before joining Leo in his businesses. Sharon is a current member of NaSPA serving 

on the Board of Directors as well as the managing editor of Technical Support Magazine. She can 

be reached at sharon@b4ci.com.

Eddie M. Pope is an attorney in private practice in Austin, Texas. He has extensive experience deal-

ing with AT&T and the Bell companies as a regulator, working for the Oklahoma Corporation Com-

mission and two tours at the Public Utility Commission of Texas as well as being General Counsel/

General Regulatory Counsel for an entrepreneurial telephone company headquartered in Dallas. 

You can learn more about Ed at www.popelawtx.com.

Experts.com was established to allow professionals a platform to showcase their areas of Exper-

tise. Since 1994, we have been providing millions of users worldwide with access to specialized 

knowledge. We believe our members should have control over monetizing their specialized 

knowledge and expertise. In this day in age of high technology, there is no need for a broker or 

middle man to mark up fees or market your expertise. Put your best foot forward with Experts.

com.

In the “battle of experts” do 
you have what it takes to 

stand out?

ZERO CLIENT 
STARTER KIT

www.panologic.com/BUY

$1,899  
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Evil Lawyers Are
Stealing Your Internet

A humorous headline but a serious topic:  When we use the Internet we assume we
can access anything we like without restriction, whether browsing, listening to
music, e-mailing, social media or gaming, anytime we choose.  This is about to all
change.  Lawyers and lobbyists serving special interests are making the decisions
about the future of the Internet, not you.

        1(414) 908-4940 www.login-international.org

Special interests promise things like “A World, Delivered.” The question is “delivered” by whom, with what
restrictions, and at what price? Rethink the Possible? Imagine the possibilities of an Internet where phone
or cable companies make all the price and content decisions. Rule Who’s Air? Will you really “rule” the
wireless Internet? If you like censorship, want fewer choices of providers, and don’t mind the Internet
evolving into the same metered-usage price model as your wireless phone or cable TV, then just hit
“delete” now on this message. If you would rather the Internet evolved another way, consider joining us.

Login International is the user’s voice in the evolution
of the Internet. Login members also enjoy great mem-
ber benefits including articles and updates, insurance
discounts and more. Most important, we advocate for
you in Washington and other forums to assure the
Internet stays free and open. Say NO to monopolies
and yes to a free Internet. Your contribution of only
$25.00 U.S. a year is all it takes to join, so how about
clicking below  right now?

The global Internet users alliance. TM

I N T E R N A T I O N A L

http://www.logininternational.org
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Technology Sales People: What Do You Really 
Want? 

B y 	 J o h n 	 B a k e r

If you are like most technology sales people, when it comes 
down to it, you are downright scared of being direct and to the 
point, and telling people in no uncertain terms, “Here’s what I 
want!”

Think about it. There’s a conspiracy that encourages people to 
bury their most important wants and desires. Marketing trainers 
use consultative selling to draw people out. Social media con-
sultants say, “Selling directly is suicide!” People hem and haw 
and they even are afraid to ask you what they want to ask you 
the most. They feel vulnerable about being honest and up-front. 
It petrifies even the best of us! 

Yet when it comes to being successful in business, being 
frank, open and clearly asking people to give you what you want 
is what wins the day. 

John Baker, a veteran Fortune 25 management and leadership 
consultant and author of the new book The Asking Formula – 
Ask For What You Want And Get It, says the world would be 
a better place if marketers were totally up front and said, “I’m 
selling windows today; are you buying?”

Baker spent several years studying the fears and trepidation 
people demonstrate in different situations across the whole 
spectrum of human interactions. He concluded that people do 
not know the best way to get what they want. He then docu-
mented the simplest tactics and strategies that he observed in 
the people who were getting exactly what they were after. His 
discovery was absolutely earth shattering in simplicity. 

Very simply, the most successful people ask for what they 
want. Then they give the three very best reasons that explain 
why it makes perfect sense to say yes. 

Here’s an example.
A high tech sales professional has worked for months with 

his client with product demos, pricing issues, an integration 
plan, customization of the software, a robust training plan, 
etc. After all of the time, effort and energy he knows that 
he has overcome the financial, technological and human 
issues with flying colors. What he doesn’t know is if the cli-
ent is ready to commit to the deal- THAT always seems to be 
something that will happen at the next meeting.

Even experienced sales people, young and old, are often 
stumped over asking someone for the order. They stumble and 
bumble their way through touchy feely talk about their hobbies, 
the weather, their pets, family or weekend plans, anything but 
what they are really after. 

Oh sure, all sorts of experts will tell you that it’s important 
to build a relationship, or you have to draw out the prospect, or 
listen for buying clues, and any number of other items, but the 
crucial, bottom line issue is that they never get around to asking 
the big question. 

Yet the quickest and best way to ask for the order is to go right 
up to his client and say:

“What do we need to do to get your business? Would you 
please let me know specifically? I want to know what you need 
me to do to move things forward. You’ve seen how everything 
works, how well integrated it will be, that it’s going to make a 
real difference. Can we meet at 10 AM to close a deal?” 

“It is crucial,” Bakers says, “to identify the exact most impor-
tant request, and brainstorm before you decide on the best rea-
sons. Each reason needs to be carefully selected from a larger 
number of options and be backed by three important facts.”

It’s about that easy, and the power of this strategy is more 
than a little amazing. Baker has shown that this method can be 
successfully used to penetrate difficult accounts, close difficult 
sales calls, shorten a sales cycle, protect price margins, reduce 
meeting time, speed up Powerpoint presentations, structure per-
sonnel reviews, sales letters, company communications with 
suppliers, corporate memos and even email messages. 

What’s more it is proven to be quite helpful in corporate and 
business personal interactions with personnel, especially with 
supervisors and staff. 

And it really helps if you put your money where your mouth 
is:

“Let’s implement the contract plan as follows. We’ll meet 
with your top three Directors by the end of the week. We’ll 
develop a transition plan, identify the trainers and set the train-
ing schedule, and document the planning on the company-wide 
calendar. Then we’ll deploy the program and watch the results. 

“I’m selling windows today; 
are you buying?”
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I bet this will changes the company culture in ways you’ve been 
hoping for and more. And it will happen in less than a month!”

“Conversations are clearer and there is less misunderstanding 
and I earn lots of points for being thoughtful”, he says with a 
gleeful smile. 

Baker’s formula has three key rules:

 1. Only offer information that is meaningful. The rest is trivial. 
 2. Get to the point and ask for what it is you want. 
 3. Be quick about it. 

Building a relationship is great, but over-doing it turns you 
into a nuisance. The biggest problem with consultative selling, 
for example, is that it gets in the way of the selling. It’s tech-
nique overload. It targets intimacy over decorum. It allows for 
procrastination. It enables salespeople to avoid rejection. After 
all, if you are busy probing the needs of the prospect you don’t 
have to risk asking for the sale. 

Can you image a vendor at a ballpark consultatively selling 
you a hot dog: “On a 1 – 10 scale rate your level of discomfort 
with your hunger?” “Tell me your main objective with the hot 
dog?” “When you had a hot dog before, how satisfied were you 
with the mustard and ketchup ratio?” 

Isn’t he more effective when he just yells: 
“Hot dogs, hot dogs, come and get your hot dogs!”
Just give me the damn wiener!

John Baker has held top leadership positions in sales, client service and operations in Fortune 25 

companies for more than 25 years. John is a graduate of the University of Minnesota with BA and 

MBA degrees. He is a member of the National Speakers Association, a noted speaker on topics 

of leadership, leader development, and building winning organizations. John lives in Minnesota 

with his family. 

The	Asking	Formula book is based on his Asking	Formula workshops and consulting prac-

tices. The Asking Formula – Ask For What You Want And Get It By John Baker. 

List $16.95, Wonsockon Press, Publication date late fall 2011. For more infor-

mation visit www.theaskingformula.com Contact Peter Winick 917-741-1881 Tel pwinick@opton-

line.net Email or hit reply to this email. Please let me know how we can help you.

 9 Stable, secure, high-performing SAP environment. 
 9 High quality support services. 
 9 24x7 direct access to a team of  U.S.-based  SAP 
experts. 

 9 Affordable, fixed-price contracts.
 9 Integrated solutions for:

Basis managed services
Security managed services 
Implemetations & upgrades
SAP certified hosting
Disaster recovery 

Who says you can’t have it all?

1-88-SYM-CORP 
www.sym-corp.com

Call 414-908-4945, Ext. 116 or
e-mail NaSPA_membership@NaSPA.com 

for more information.

Join NaSPA now!

9 Technical Support | Winter 2011 www.NaSPA.com

http://www.theaskingformula.com
mailto:pwinick@optonline.net
mailto:pwinick@optonline.net
http://www.sym-corp.com


Experts.com was established to allow professionals
a robust platform to showcase their expertise.  Since
1994, Experts.com has been a resource of specialized
knowledge to attorneys, businesses, reporters,
insurance companies, media, and countless others.
From simple business consultation to complex
litigation, Experts.com is the Effective, Efficient, and
Economical way for organizations to find and retain
Experts and Consultants - like you.

Now NaSPA Members can launch their careers to
the next level and showcase their skills worldwide.
NaSPA Members get a 20% discount off the already
low $250 rate.  Just imagine, worldwide exposure
right now to people who need your services, for only
pennies a view.  Companies and consulting firms are
welcome to join as well.

Another Great Reason to Join

Cash In On Your Information Technology Expertise with Experts.com

Showcase Your Skills Worldwide at a GREAT NaSPA Member Discount!

Whether you are considering your next big career
move, or are building a consulting practice,  or just
want to better market your expertise, Experts.com is
the perfect complement to your NaSPA membership.
It’s easy.  If you are already a NaSPA member, just
enter discount code 20NaSPA and get 20% off.  Not a
NaSPA member yet? No problem. Join NaSPA for as
little as $45.  You still get the 20% discount plus all
the other great NaSPA benefits including insurance
discounts, access to our expansive on-line technology
library, our award-winning publications and more.
Since 1986 NaSPA has been the premier advocate to
Information Technologists everywhere.  Now you
have another reason to join.  For more information
see www.naspa.com  or click below.

Join Experts.com Now Join NaSPA Now
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CDW Partner IlliniCloud Deploys Big 
Technology for Small Schools

K-12 school districts get the technology infrastructure they need to shift focus to the classroom and save budget dollars 

VERNON HILLS, Ill. – June 15, 
2011 – Forward-looking K-12 school 
districts across the country may envy 
the sophisticated technology systems 
in use by major universities or large 
companies. But in Illinois, schools are 
banding together to share technology 
systems once reserved for big orga-
nizations, at a fraction of the price 
schools would pay on their own. 

At the center of it all is IlliniCloud, 
a non-profit cloud computing consortium for Illinois schools. 
IlliniCloud worked with CDW, a leading provider of technology 
solutions, to provide affordable access to virtual servers, online 
storage and high-speed network connectivity across the state – 
technology muscle that, until recently, was out of reach for most 
K-12 schools. Sharing data center resources and costs among 
schools across the state helps each school district to focus more 
on advancing the use of technology in the classroom for the 
direct benefit of students. 

IlliniCloud, a prime example of cloud computing, demon-
strates a targeted approach to IT that organizations – from rural 
schools to the nation’s largest companies – can successfully 
replicate. 

“By working together to maintain technology in the cloud, 
organizations can spend less time in the data center and more 
time delivering on their core mission,” said Thomas E. Rich-
ards, president and chief operating officer, CDW. “In the case 
of the IlliniCloud, dollars not spent in the data center can be 
thoughtfully invested in the classroom. The IlliniCloud can be a 
model for other organizations in a position to partner with others 
who share similar needs.”

Cutting Edge with the Bottom Line in Mind

Launched in 2009 at Bloomington Public Schools District 87, 
IlliniCloud combines resources from its members, including IT 
budgets and excess server space, to deliver state-of-the-art, on-
demand technology across the state. Critically, it offers member 
schools technology capabilities that most would not otherwise 
be able to afford or staff. Jim Peterson, chief technology officer 
for IlliniCloud, notes that the community cloud levels the IT 
playing field, putting key technologies within budget reach of 
virtually any school in the state. 

Working closely with IlliniCloud, 
CDW sales and solution architects 
provided onsite consultation and 
services to help the consortium vali-
date and expand its plans, as well as 
implement the solution. Today, the 
consortium provides disaster recovery 
solutions and hosting services to more 
than 150 districts. 

The Champaign Unit 4 School Dis-
trict in Champaign, Ill., previously 

did not have access to affordable IT services such as data back 
up and virtual servers. “Disaster recovery is a huge focus and 
concern for us, but like many organizations, implementing 
a new, cost-effective solution was simply out of our reach,” 
explained Roger Grinnip, director of information technology at 
Champaign. “IlliniCloud offered us a comprehensive, off-site 
disaster recovery solution at a fraction of the cost of an upgrade. 
We have peace of mind knowing that if our network goes down, 
our information is saved and available.” 

Peterson, who is also director of technology at Bloomington 
Public Schools District 87, plans to grow the IlliniCloud to 400 
members within three years. “With the cloud computing model, 
we don’t charge you for resources you are not going use. It is 
very easy to bring in new members once they realize we can 
deliver better service at a lower total cost. Members are then 
free to refocus technology resources on the classroom, for the 
direct benefit of students and teachers.”

The IlliniCloud will continue to enhance its capabilities. “We 
are looking ahead,” Peterson said. “Our members tell us they 
want enterprise applications such as hosted software, e-mail list 
servers, online file storage and an open-source video-sharing 
system for lecture capture – and we plan to deliver.”

Enabling Cloud Computing Success

To build a community, private or public cloud, CDW recom-
mends that organizations develop an IT strategy that defines 
the project and its scope. Next, organizations should conduct 
an IT asset review and develop clear IT governance to ensure 
the efficiency and stability of the solution. Finally, organizations 
should select a validated architecture. IlliniCloud, with guid-
ance from CDW, built its solution using a technology platform 
that included:

In Illinois, schools are 
banding together to share 

technology systems.
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 The $1995 Disaster Recovery
          Plan

 Get Help Right Now by Published
Disaster Recovery Experts, only $1995.

 See Our Methodology BEFORE You Hire.
Our Best Selling Books Can Be Ordered
Separately, Only $99. ea.

Meet audit requirements, but more importantly, rest in the peace of mind that the plan is being
reviewed by bona fide experts, credible to management, and trusted worldwide.  The “Buy Now” cost
includes review of any existing recovery plan, recommendations, help with auditors if required, and a
signed copy of either book shown.  Excludes travel.  We also offer “Turn Key” Business Resumption
plans for Information Technology, Banking, Financial Services, Education,  Health Care,
Manufacturing, Utilities, Telecommunications and Government. Experts since 1986.  Expert witness

“You have us pegged.  Your methodology is perfect, don’t
change it.” - CIO of 76 Billion Financial Services Company

“...ideal reference for designing and implementing a top-
notch disaster recovery plan.” - Amazon.com

Get Started Right Now - Order one or both books.
100% of your purchase is credited toward future

Consulting or Recovery Plan Review.  We also
subcontract for qualified professional firms.

b4Ci  Inc.
www.b4ci.com

 1 (214) 888-1300

“For Your Information.... We’ve Got Connections!” TM

OR

BONUS!
This title includes a FREE
CD ROM with sample plans
and other useful information.

http://www.b4ci.us


 ▼ Cisco Unified Computing System

 ▼ VMware vSphere virtualization software

 ▼ Fibre Channel storage arrays and enterprise-level storage 
equipment

 ▼ F5 Big-IP load-balancing equipment

 ▼ Juniper Networks 10 gigabit Ethernet networking gear

CDW offers industry-leading cloud computing solutions. Its 
approach includes:

 ▼ Initial discovery session to understand organizational 
goals, requirements and budget 

 ▼ Assessment review of the existing environment and 
project requirements 

 ▼ Procurement, configuration and deployment of the final 
solution 

For more information, including videos featuring the Illini-
Cloud, please visit www.cdw.com/IlliniCloud. For the latest 
information on the current and future use of cloud computing in 
business, government, healthcare and education, please see the 
results of the CDW Cloud Computing Tracking Poll. 

CDW is a leading provider of technology solutions for business, government, education and 

healthcare. Ranked No. 38 on Forbes’ list of America’s Largest Private Companies, CDW features 

dedicated account managers who help customers choose the right technology products and 

services to meet their needs. The company’s solution architects offer expertise in designing cus-

tomized solutions, while its advanced technology engineers assist customers with the implemen-

tation and long-term management of those solutions. Areas of focus include software, network 

communications, notebooks/mobile devices, data storage, video monitors, desktops, printers and 

solutions such as virtualization, collaboration, security, mobility, data center optimization and 

cloud computing. CDW was founded in 1984 and employs more than 6,300 coworkers. In 2010, the 

company generated sales of $8.8 billion. For more information, visit CDW.com.
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At Clearview we focus on your business, technology, 
and operational results. With offerings ranging from 
consulting to managed services to enterprise hosting. 
We bring leadership, expertise, and action to 
everything we do.  

Let’s talk business  and maybe even work on 
your swing.

It’s your ball.  
We’ll help you 
keep your eye 

on it.

214.219.2815
www.cvglobal.com

Each month Technical Support Magazine brings 
you an eclectic collection of articles, of interest 
to Information Technology professionals of all 
types. Do you have valuable insights and ideas 
that can be shared with NaSPA members? Fresh, 
timely ideas are important to our members, 
even if you have never published before. Our 
editorial staff is here to help and welcomes your 
submission. It’s never too late to start. Contact 
president@naspa.com for more information or 
to submit your article for review for possible 
inclusion in a future edition of Technical	Support.

Call for Authors
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NaSPA wants your company!

This opportunity offers a high level of value in NaSPA 
services for your firm. For more information contact 
NaSPA President, Leo Wrobel, president@NaSPA.com.

 Technical Support™, NaSPA’s 24-year old, award-winning, 
flagship publication is working toward solid growth. NaSPA 
membership is already growing at a renewed pace and this 
captivating publication needs to advance to meet the 
organization’s membership expansion. NaSPA is seeking one or 
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Authentication – Antidote to Phone Hacking
B y : 	 A n d y 	 K e m s h a l l

Which is more secure - hardware or software authentication? 
Which should you choose to prevent becoming the next victim 
of a breach? The recent events involving the mobile phone hack-
ing actions of News of the World journalists - and quite possibly 
many others - have highlighted the fact that there are insecuri-
ties in the world of mobile telephony. And with approaching five 
billion mobiles in circulation - almost at the level of one handset 
for every person over the age of 10, it is perhaps inevitable that 
some elements of the services available may be found wanting 
when it comes to certain aspects of security. 

Against this backdrop, much has been made of the fact that 
cellular phones operate across open radio channels that - with 
the right equipment in place - they can be subverted. But this 
isn't actually true. Most of the hacks of mobiles in recent years - 
have involved the subversion of the cellular base station, rather 
than the handset.

As Karsten Nohl and his colleagues demonstrated at the 
December 2010 Chaos Computer Club meeting in Germany 
(http://bit.ly/f4TNVH), it is now perfectly possible to subvert 
the 2G GSM cellular network - using a massive hash of the A5/1 
crytpo tables - to eavesdrop on calls. But it is also important to 
note that the A5/1 encryption system dates back to the 1980s 
when GSM was being developed. Since then the GSM standard 
has been developed extensively and, over the last eight years, 
we have seen the rise of the smartphone and the 3G standard. 

3G, as any radiocommunications engineer will attest, does 
not use discrete radio channels with packet-driven data, but uses 
a radio scattering system known as spread spectrum. 

Spread spectrum involves the use of radio signals spread 
across multiple frequencies which utilise almost all of the avail-
able bandwidth in a given waveband. It's also interesting to note 
that the technology was originally developed to prevent eaves-
dropping. As a result, 3G voice and data calls (it's actually all 
data) are almost impossible to monitor using today's computing 
architecture. 

On top of this, 3G data streams are encrypted using the A5/3 
encryption system, which is several steps ahead of the A5/1 
system that Nohl and his research team have cracked. As an 
encryption system, A5/3 is based on a stronger algorithm with 
larger keys that to date have never been hacked. It’s also worth 
noting that as soon as the A5/1 flaw was discovered, a security 
patch fix came out almost immediately.

So where does this leave the security of text messaging?

At the RSA Europe conference in October last year, a US 
researcher called Zane Lackey - showed how, by subverting 
the data headers of SMS and MMS transmissions on cellular 
networks, all manner of social engineering-driven hacks are 
possible.

According to Lackey, because an MMS is actually a mobile 
Internet `call' routine built into an SMS data string, it is pos-
sible to fool a user's phone into polling a third-party (hacker's) 
server for the MMS payload content, rather than the mobile 
phone company's systems. What Lackey's demonstration at 
RSA Europe 2010 - later repeated at the Black Hat Abu Dhabi 
event in November (http://bit.ly/bvekPW) - showed was how it 
is possible to generate a WBXMA-based message that appears 
on a user's mobile and persuades them to access a rogue mobile 
Internet web site. It did not, however, demonstrate how fake text 
messages could be inserted into a live GSM control channel, 
nor how it an SMS data stream could be eavesdropped upon as, 
whilst this would be technically feasible, it would involve the 
use of complex electronics and - given the nature of cellular 
networks - would only operate across a short range.

SMS Tokens Versus Hardware Tokens

Thus leads us neatly to the topic of whether an SMS-based 
token - often described as a tokenless two-factor-authentication 
(2FA) system - is as `strong' as a hardware-based token such as 
the RSA SecurID system. Before we examine this issue, let’s 
look at the security of a 2FA hardware token.

While the hardware itself is tamperproof, given the fact that 
RSA's servers were publicly hacked earlier this year (http://bit.

Spread spectrum involves the use of 
radio signals spread across multiple 
frequencies which utilise almost all 

of the available bandwidth  
in a given waveband.
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End-of-Year and Over Budget?
Recover “Lost” Revenue Now!
Elite Telecom Consumers Have Complicated Problems. We Can Help.

Today’s Fortune 1000 telecom user has crossed
the line from being a pure consumer of services to
being  a small phone company themselves.  Elite
users need custom solutions since inevitable
billing disputes can run hundreds of thousands of
dollars. The major phone companies however,
maintain professional teams bent on rejecting
large disputes. In the past, elite users like you have
responded by keeping staff to interpret complex
tariffs, negotiate contracts, and constantly scan
bills for errors. These tasks, while necessary, are
also expensive.  And even when your staff finds an
error, what happens when the vendor rejects your
billing refund claim?

That’s where we come in.

TelLAWCom Labs specializes in complex dispute
resolution for phone companies and Fortune 1000
users.  We have collected millions for our clients
since 2004. TelLAWCom Labs helps elite users to
settle telecom disputes with phone companies like
a phone company. Whether technical, contract,
regulatory, tariff, or financial, or legal, our staff
works as a synergistic team to support your claim.
We are AT&T claim specialists and work with all
major carriers. No claim is too complicated for us.

Settle Disputes Without Litigation

Some 50% of our clients’ claims settle without
litigation, so be sure to call us before you involve a
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provide them with the information they need
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sustained claim that gets the results you need.

Many claims are processed on a contingent basis
with no out of pocket cost, so what are you waiting
for? Let us help you collect YOUR money! Call us
at the number below or email info@tlc-labs.com
for a no-obligation and confidential evaluation.
After all, “Found Money is a Good Thing...” TM

Our Consulting Practice Principals’ clients have included such names as American Cyanamid, AT&T, ASAP Paging, Awesome Paging, Bell Labs,
Bank of California, Bell South, Best Phone, Business Communications Review, Con Edison, City of Dallas, City of Tulsa, Connect Insured Telephone,
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Telcom, PG&E, Pacific Disaster Center, Pacific Health Care, Qwest, Reasnor Telehone, Reliance Electric, SMU, Southern Bell, Southwestern Bell,
State of Hawaii, Tech Maxx, Telecom Recovery Inc,  Tel Aviv Stock Exchange, Tellabs, Texas Hearing and Telephone, Texas Instruments, United
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Partial List of Our Corporate and Phone Company Clients

____________

TelLAWCom Labs Inc.
“Found Money is a Good Thing...” TM1 (214) 888-1300 www.tlc-labs.com

Cable Cut Claims Also a Speciality. Disaster Recovery Experts Since 1986
There are over 500 excavation events daily in the U.S.  Many affect telephone and fiber  cables and
cost millions.  If your company has been  victimized by someone’s negligence we can help.
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ly/i3NEKa) the integrity of the system is far from being unhack-
able. Furthermore, if the token is `borrowed' by a third party, 
and the electronics dissected - a process which has been carried 
out by countless researchers since the arrival of the 2FA hard-
ware token (aka one-time password tokens) in the late 1980s 
- then it is possible to create a duplicate hardware token using 
the same algorithm.

Of course, this incredibly complex subversion process - which 
requires the physical possession of the hardware token for a 
lengthy period of time and the use of highly complex electron-
ics and counterfeiting technology - can be neatly side-stepped if 
you simply hack the servers of the company owning the keys. 
When this happened with the widely-publicised RSA systems 
hack in March of this year, the hackers effectively gained access 
to the seed record database that forms the foundation of the RSA 
2FA system. It's against this background that the integrity of 
all 2FA tokens - whether hardware or software - needs to be 
viewed.

All 2FA systems can be subverted, given enough time and 
resources, but a hardware-based system, just like a software-
based system such as that seen using cellular text messages, 
takes a lot of time and effort that few people outside of US and 
other major government law enforcement staff have access to. 
A text message might even be eavesdropped upon with mali-
cious software on the phone, but the chances of this happening 
in the real world - outside the pages of a James Bond movie 
script - are minimal, just as they would be where the subversion 
of a hardware-based token is involved. In addition, given the 
wide diversity of phone models and operating systems, any text 
message subversion technique would have to be adapted many 
dozens of times over to cover all eventualities. If the smart-
phone vendor issues a firmware update - or Google's Android 
software development team updates the smartphone operating 
system the cybercriminal would be back to square one. Phones 
such as iPhone and Blackberry rely on the App Store that only 
publishes trusted software that has been checked to be virus free 
and ensures that the originators identity must be confirmed mak-
ing it impossible for a hacker to install malicious software anon-
ymously. The great bonus about putting authentication onto a 
mobile phone is users realise very quickly when they have lost 
their mobile phone and therefore report it far quicker than they 
would with a token. If for any reason someone does manage to 
retrieve a passcode from a user's phone they will still need to 

know the User ID and PIN or Windows Password to log on. The 
hacker will only get one attempt at getting this correct at which 
point even if they are denied the system will generate a new 
passcode that is sent to the user’s phone alerting the real user 
to an illegal log on attempt. A hardware token user would never 
know if someone had tried to hack them.

Many users leave their tokens in their laptop bags which is 
very much like gluing your car keys to your car, as opposed to 
a mobile phone which is almost certainly kept close to the user 
and separate to their laptop."

If you still don't trust SMS please bear in mind you can still 
opt to use alternatives like SecurEnvoy Time Sync Soft Token 
on iPhone, Blackberry, Android and soon laptops which have no 
reliance on SMS as they are isolated software versions of time 
sync tokens with the added security benefit that seed records are 
created at enrolment within your own server and can automati-
cally resynchronise to any time zone in the world.

Conclusions

By now it should be clear to the reader that there is no such ani-
mal as a 100 per cent secure authentication token system. There 
are, however, highly secure systems that centre on hardware 
tokens, as well as less expensive and infinitely more flexible 
systems based on cellular handsets and 2G/3G text messages. 

Which authentication system you select will depend on your 
budget and a return-on-investment plan. But given the immense 
flexibility - and rapid deployment - that software-based authen-
tication systems offer, we think the software option wins hands-
down on several fronts.

Andy Kemshall is the co-founder SecurEnvoy, a global leader of Tokenless™ two-factor authentica-

tion. www.securenvoy.com. 

The great bonus about putting 
authentication onto a mobile phone 

is users realise very quickly when 
they have lost their mobile phone 
and therefore report it far quicker 

than they would with a token. 

Call 414-908-4945, Ext. 116 or
e-mail NaSPA_membership@NaSPA.com 

for more information.

Join NaSPA now!
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As Computer Crime Gets More Complex, 
Crooks Don’t Always Get Smarter

b y 	 D a v i d 	 P. 	 M o w e r y

Longtime Auditor and Certified Fraud Examiner Dave Mow-
ery imparts a few humorous “dumb criminal” stories … with a 
serious point. 

A few years ago, I joined the Association of Certified Fraud 
Examiners (ACFE). I did so for a number of reasons, but the 
main reason was the intriguing prospect of learning to inves-
tigate and uncover fraud, embezzle-
ment and theft. The singular idea of 
uncovering fraud and theft and dis-
covering the “Who done it” aspect of 
these crimes was quite exciting to me. 
The part that intrigued me the most 
was discovering how incompetent 
so many crooks were and that some 
of them had bosses that were just as 
incompetent.

I love the story of the young kid 
working in a bank as a teller. One 
weekend he had a hot date and was broke. Being an honest kid, 
when he borrowed the $20.00 needed for the weekend from the 
vault he left an IOU He planned to pay the bank back on Mon-
day morning. Unfortunately, when he came to work Monday 
morning, the bank examiners had arrived and sealed the vault. 
Can you imagine the difficulty he had several years later getting 
accepted into law school? But today he is a successful attorney.

Then there was the story of the young high school girl that 
was the bookkeeper for a small plumbing business. Her duties 
included depositing the checks the owner collected and then 
paying the routine bills like rent, utilities, and truck payment. 
The owner even had her write the checks for the payroll and tax 
deposits that the accountant prepared for her. Each month she 
would receive the bank statement in the mail and reconcile the 
bank account for the owner. Anyone notice a control problem? 
But wait... there’s more. The real problem was the owner sign-
ing checks written in pencil. He first noticed a problem when the 
lights went out at the office and the bookkeeper never showed 
up for work again.

My favorite story is about a drug deal gone badly. The sale of 
narcotics to an undercover agent occurs. The task force enters 
the premise, the drug dealers scatter, and mass confusion is 
created. The leader of the drug dealers might have been lost to 
police forever as he took off running into the woods. Good thing 
he was wearing shoes that lit up.

Or consider the two police officers in DeSoto, Texas that went 
out in back of the police station for a smoke. The bright summer 
day had the essence of Methamphetimine in the air. They cut 
through a few back yards and within two blocks of the police 
station they found a meth lab in a garage. The cook had opened 
the garage door because it was getting warm in the garage, even 

though he was less than two blocks 
from the police station.

These stories are fun stories espe-
cially considering that I was per-
sonally involved in two out of four 
stories. But now we are in the com-
puter age and the crimes are more 
sophisticated. It follows that the 
crooks would be a lot sharper. Or so 
you would think so anyway. Some-
times the crooks were smarter but 
lacked common sense.

The first case involves mixing computer fraud and meth. This 
time using meth. Suffice it to say the two just don’t mix. There 
was a very sharp and knowledgeable criminal who would scan 
his driver’s license into the computer. He would then exchange 
the date on his license for information on a stolen license. He 
had stolen licenses to print the new data on. He trained friends 
to do the same. High on meth one day they were plying their 
trade of converting their licenses to new ones when a police offi-
cer was walking down the motel hall looking for someone else. 
They had left the door open and he, noticing a strange smell and 
a small group of people talking loudly about the new license, 
wandered in and watched them make new drivers licenses. End 
of their new career.

Then there was the case of a young hacker who apparently 
was not yet an expert at hiding his tracks. He thought it was fun 
and that there was no computer that he could not hack into. To 
him it was just a game until one day a knock comes to his par-
ents’ front door and his dad answers. The visitor asks to speak 
to his son. Since he was not home the visitor leaves a message 
with the Dad: “Hack into my computer one more time and his 
body parts will never be found.” At this point the son gave up 
random hacking of businesses as he was not sure where the 
message came from and began hacking personal computers. It 
was at this time he began making a rather lucrative living from 
identity theft. However, he never did master the art of hiding his 

Sometimes the crooks 
were smarter but 

lacked common sense.
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identity and the last I heard he was doing 7 to 10 in Huntsville, 
TX state prison.

Another interesting story is that of a drag queen in the DFW 
area. Peter Donnelly wrote a book entitled, “Internet Fraud Case 
Book” on how he was able to solve 
this crime. This story also involved 
identity theft but these crooks were a 
little smarter. They knew how to keep 
their identity from being traced. Two 
of the three people involved were fel-
ons convicted of violent crimes and 
one person was tricked into helping 
them. The leader of the group was 
a transvestite and was well known 
among the drag queen community 
of Dallas. (Wow, I have lived in the 
DFW area for thirty years and never 
realized that there was a drag queen 
community!) They were a non-dis-
criminating group that even ordered new credit cards over the 
Internet using the stolen identity of a local police chief. The 
search for these criminals began with the complaints of several 
individuals who claimed that purchases were being made with 
their credit cards. These were purchases that they of course had 
never made. It also included many purchases using credit cards 
that the victims said were not even theirs. I’m guessing one of 
the complaints of not owning the credit card came from the local 
police chief from the surrounding area that I just mentioned. 
The search for the thieves naturally led them to the credit card 
company that had originally issued the stolen credit cards that 
belonged to the victims. They found a common denominator. 
The information of the victims could be traced to a finance com-
pany. Their information was all contained on smart terminals, 
which had of course been stolen.

Now we come to the part where the phrase “not so smart” 
can be used. The credit cards ordered over the Internet had to 
be sent to an address. Besides, all the credit cards were used to 
purchase goods over the Internet. The merchandise had to be 
shipped somewhere. They of course had everything shipped to 
their home.

Now we are getting close. Since applications had to be filled 
out to find out about the procedures used at the finance com-
pany, the investigator traced the handwriting on the apps to one 
person. Upon arresting this person he ratted out everyone else 
involved in the scheme. The police raided the home of the trans-
vestite leader and found confidential information on 294 promi-
nent people including an astronaut, NBA stars, pop singers and 
even former baseball stars. These criminals were not stupid. 
They did not use these names in their fraud scheme because it 
would cause too much attention. The financial history on them 
was just for fun.

It turned out that one of their schemes was to rent luxury cars 
with the stolen credit cards and then sell the cars on the street 
for a couple of thousand dollars. The car of choice for this activ-
ity was the Continental. It seems that the people they dealt with 
were not all that sharp either. The evidence was overwhelming 
and this venture came to an end.

These thieves sound like they could be the same group that 
stole my identity at one time. One day I got a call from a local 
department store informing me that my bank had turned down 
an Internet purchase I made with my debit card because there 

was not enough money in my account 
to cover it. I was happy it got turned 
down as I informed the caller that I 
had never purchased anything from 
them on line. They gave me the 
address that the purchase was to be 
shipped to and I set out to notify the 
police after canceling the debit card. 
Since the store was in Dallas and the 
shipping address was in South Oak 
Cliff, I called the Dallas police. They 
informed me that since I was calling 
from a small town outside Dallas I 
would have to call the police depart-
ment in that town. I did. That police 

department told me that since I lived in another small town, 
I would have to call my local police department. I did. They 
replied that they would be happy to take down the information 
which they did and that ended it. Upon going to my bank to pick 
up my new debit card, I found out that the department store had 
shipped the merchandise anyway and that they had to cover the 
department store bill charged to my debit card.

This made no sense to me but it did inspire me to join the 
ACFE to begin my education and study of fraud. I realized that 
as a CPA I had already been involved in discovering and search-
ing out fraud and embezzlement for many of my clients but that 
was before we had a special group and name for us.

David P. Mowery, CPA, holds degrees in Philosophy and Education from Mount St Paul College 

in Waukesha WI and later an equivalent Business degree in Accounting from the University of 

Nevada-Reno where he taught for several years. He has broad experience teaching accounting and 

taxes in both classroom courses and seminars. He also has operated his own CPA practice in both 

Nevada and Texas since Jan. 1976. Dave has had extensive training and experience in Sarbanes-

Oxley compliance and 404 Standards, in telecommunications billing audits, and in establishing 

internal controls for the prevention and detection of fraud. Mr. Mowery is a Certified Fraud Exam-

iner (CFE). As an aside, Dave is also a card carrying member of the Amalgamated Order of Real 

Bearded Santa Clauses, proving there is no Christmas for purveyors of computer fraud.

The leader of the group 
was a transvestite 

and was well known 
among the drag queen 
community of Dallas.

Call 414-908-4945, Ext. 116 or
e-mail NaSPA_membership@NaSPA.com 

for more information.

Join NaSPA now!
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Savings of up to $327.96 or more a year on auto insurance* 
with a special group discount and other discounts**

12-month Rate Guarantee
unlike the six-month policies that some other insurers offer

Help when you need it
with 24/7 Emergency Roadside Assistance and 24-hour claims service

Additional coverages for added security
including Umbrella Liability policies, Accident Forgiveness† and 
Home Insurance with optional Identity Fraud Expense Coverage

With Group Savings Plus®, NaSPA members 
can get more from their auto and home 
insurance.

  *Figure based on a February 2008 sample of auto policyholder savings when comparing their former premium with those of Liberty Mutual’s group auto and home program. Individual premiums 
and savings will vary. **Discounts and credits are available where state laws and regulations allow, and may vary by state. To the extent permitted by law, applicants are individually underwritten; 
not all applicants may qualify. †Accident Forgiveness coverage subject to terms and conditions of Liberty Mutual’s underwriting guidelines and is not available in all states. Coverage provided and 
underwritten by Liberty Mutual Insurance Company and its affiliates, 175 Berkeley Street, Boston, MA. A consumer report from a consumer reporting agency and/or a motor vehicle report, on all 
drivers listed on your policy, may be obtained where state laws and regulations allow. Please consult a Liberty Mutual specialist for specific details.  

   © 2009 Liberty Mutual Insurance Company. All Rights Reserved.

This organization receives financial support for allowing Liberty Mutual to offer this auto and home insurance program.

AUTO

HOME

Chances are, Liberty Mutual’s Group Savings Plus program may be able to offer you more 
savings and benefits than your current auto and home insurance provider.

Get More. Save More.
Find out just how much more today.
• Call 800-524-9400 and mention client # 101282

• Go to www.libertymutual.com/naspa

M-F 7:00 a.m. – 12:30 a.m., Sat 7:00 a.m. – 11:00 p.m., Sun 9:00 a.m. – 10:-00 p.m. (ET)

http://www.libertymutual.com


MeMbership inforMation
• Address Changes

• Dues Payment

• Membership Status/Applications

• User ID/Password Inquiries

• Publication Back Issues

Contact Carrie Banacin
Membership Manager

(414) 908-4945, Ext. 116

NaSPA_membership@NaSPA.com

publishing inforMation
• Article Submissions

• NaSPA	E-News

• Letters to the Editor

• Copyright Inquiries

Contact Leo A. Wrobel
Editor-in-Chief

President@NaSPA.com

CustoMerCare Center
Contact Bonnie Kuchinski
(414) 908-4945, Ext. 450

customercare@NaSPA.com

MeMber serviCes/Chapters
• Chapter Start-up Kit

• NaSPA Direct

• Discount Programs

Contact Alex Llanas
Marketing Coordinator

(414) 908-4945, Ext. 123

a.llanas@NaSPA.com

advertising sales
• Advertising in Technical	Support™

• NaSPA	E-News sales

• Reprints

Contact Don McMurray
Sales Director

(414) 908-4945, Ext. 111

dmcmurray@NaSPA.com

naspa inforMation
• Board of Directors

• NaSPA Focus and Direction

• Industry Issues and Trends

Contact Leo A. Wrobel
President

president@NaSPA.com

serviCe direCtory

Please complete this form and fax it to (414) 768-8001

q Yes, I want to become a NaSPA member!

Name ________________________________________________________________________________

Signature___________________________________________________________ Date _____________

Title __________________________________ Company ______________________________________

E-mail Address ________________________________________________________________________

Address ______________________________________________________________________________

City __________________________________ State/Province ________________ Zip ______________

Country _______________________________ Phone ( _____ ) _________________________________

Address shown is: q Home q Work

System software you work with: (check all that apply)
 1. q MVS-IBM 2. q VM-IBM 3. q VSE-IBM 4. q Windows Workstation
 5. q Windows-Server  6. q UNIX-All 7. q UNIX-Linux 8. q NetWare-Novell
 A. q AS/400(OS/400)-IBM  B. q Macintosh-Apple
 C. q VMware Z. q Other __________________________________________________

Payment Method:
q Check q MasterCard q Discover q Visa q American Express

Card # _______________________________________Exp. Date _____________________

join naspa today
www.naspa.com

required

please specify

q Subscriber •	 Technical	Support™ magazine
• NaSPA luggage tag
•	 Rate	per	year:	$40	U.S.,	$45	International

q Gold •	 Technical	Support™	magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• One e-mail account
• NaSPA luggage tag
•	 Rate	per	year:	$45	U.S.,	$60	International

q Platinum •	 Technical	Support™ magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• Two e-mail accounts
• NaSPA luggage tag
•	 Rate	per	year:	$95	U.S.,	$110	International

q Faculty •	 Technical	Support™ magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• One e-mail account
• NaSPA luggage tag
•	 Rate	per	year:	$20	U.S.,	$20	International

q Retired •	 Technical	Support™ magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• One e-mail account
• NaSPA luggage tag
•	 Rate	per	year:	$20	U.S.,	$25	International

q Student •	 Technical	Support™ magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• One e-mail account
• NaSPA luggage tag
•	 Rate	per	year:	$20	U.S.,	$26	International

q Group •	 Technical	Support™ magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• NaSPA luggage tag
• One e-mail account per member
•	 Rate	per	year	(for	up	to	five	members):	
$150	U.S.,	$150	International

q Life •	 Technical	Support™	magazine
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• Two e-mail accounts
• NaSPA luggage tag
• Choice of one NaSPA appreciation gift*
• An individual Web site account with 20mb of space
•	 Rate:	$995	U.S.,	$1,010	International

q Corporate •	 Technical	Support™ magazine
• Five memberships
• Member ID Card & Certificate of Membership
• Members only web access
• All member discounts and services
• NaSPA luggage tag
• Unlimited Job Postings for one year
• Choice of one NaSPA appreciation gift*
•	 Rate	per	year:	$1,850	U.S.,	$1,850	International

*Gifts are available at the time of paid membership renewal only.

MeMbership Categories (Choose one)

advertiser url page
Appsense www.appsense.com 13
b4Ci, Inc. www.b4ci.com 12
Clearview www.cvglobal.com 13
CrC Press www.crcpress.com 22
Experts.com    www.experts.com  10
Liberty Mutual www.libertymutual.com 20
Login International www.logininternational.org  7
Pano Logic www.panologic.com 6

Symmetry www.sym-corp.com 9

TelLAWcom Labs www.tlc-labs.com 16

advertiser direCtory
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Fortify Security

Minimize
Downtime

Boost Energy
Efficiency

Support and sustain
business growth with 

a next-generation 
virtual data center

Create a rock-solid 
recovery plan for 

any size organization

The ultimate guide 
to the VCP exam

Protect your systems 
from the disastrous 

loss of data

Slash business costs 
and streamline your 

data center with 
state-of-the-art 

virtualization methods

Cut costs while 
improving functionality

A step-by-step 
guide for 

implementing 
server virtualization 

Maintain content 
integrity and network 

assurance 

SAVE 15%

Virtualization & Network Solutions

From the premier publisher for IT professionals

www.CRCPRESS.com
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